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Getting career coaching
online via song and dance

While social media advice is plentiful, job seekers should look at practical considerations like job security and job tasks

Joanna Seow
Manpower Correspondent

Financial analyst Terence Cheng
was considering his next steps two
years into his first job in an ac-
counting firm.

So, he did what any millennial
would do - look online.

He found a wealth of advice and
anecdotes on platforms such as
LinkedIn, Instagram and forums
like Reddit and HardwareZone, as
well as webinars by industry and
professional associations.

“There’sawide range of perspec-
tives and advice available online. I
could tap the wisdom of the crowd
and supplement it with experts’
advice to see what was most appli-
cable to my situation and decide
on my next steps accordingly,”
said Mr Cheng, 30.

One tip he picked up was to place
more emphasis on “choosing” a
good boss to work for, especially in
the first few years of work which
form the foundation of his career.

It helped him decide to take up a
job offer which, he said, led him to
where he is today.

Career coaching is taking on a
new form in the age of social
media, driven by hunger for on-
the-go information and entertain-
ment.

And as new formats such as Tik-
Tokvideos and podcasts gain popu-
larity, content creators ranging
from professional career coaches
to well-meaning individuals have
been jumping on the bandwagon
to offer free advice.

Some dance and lip-sync to
catchy music while displaying
captions on how to ask for a promo-
tion, while others get successful
entrepreneurs to share pearls of
wisdom with the young crowd.

“We see the uses of social media
evolve from being something
almost purely for social and enter-
tainment purposes to serious
vehicles for the communication of
all types of information,” said
Associate Professor Trevor Yu of
Nanyang Business School who is
co-director for Nanyang Tech-
nological University’s Centre for
Research and Development in
Learning.

Singapore University of Social
Sciences (SUSS) senior lecturer for

marketing Vanessa Liu said the
bite-size videos shared on enter-
tainment app TikTok meet the
short attention span and prefer-
ences of millennials for visual and
video content.

The app has made video editing
so user-friendly that novices can
also get onboard.

New media, like podcasts, are
likely to become more popular
among millennials, added Dr Liu.

“The advertisements in podcasts
are minimised and the podcasts
could be available on demand.
These features meet the growing
needs of millennials for useful
knowledge, credible information
or entertaining topics instantly
available.”

TikTok was downloaded some
3.2 million times between 2018 to
Dec 14 this year, according to
estimates by analytics firm Sensor
Tower of first-time unique installs
from Singapore’s App Store and
Google Play.

A Spotify survey in May of 500
Singapore respondents aged 18 to
37 found that 22 per cent of them
listen to podcasts at least once a
week.

TikTok’s user and content opera-
tions manager for Singapore, Ms
Doreen Tan, said the platform saw
a 63 per cent jump in the creation
of educational videos among users
here between July and September
thisyear.

The firm has been encouraging
more individuals and organisa-
tions to create content that pro-
motes learning new skills, habits
orinformation, she added.

Experts say these new formats
make career advice more accessi-
ble, digestible and memorable for
millennials.

Dr Brandon Koh, an industrial-
organisational psychologist and
lecturer at SUSS, said young people
may learn more effectively from a
person they can relate to, such as
another millennial seeking their
first job or relating advice they
have learntand used successfully.

“Career advice also prompts
individuals about the variety of
factors to consider, which could
illuminate blind spots or provide
balanced perspectives,” he said.

Still, Prof Yu recommends tak-
ing user-generated career advice
with a pinch of salt.

“Risks to consumers can range
from simply believing in inapplica-
ble or unproven advice to even
more serious consequences like
being manipulated to hold beliefs
which are downright wrong and
harmful to the management of
one’s career. The bottom line is,
try to make sure the information is
coming from a source with an es-
tablished professional record,”
said Prof Yu.

Dr Koh said people giving advice
are on average more likely to
recommend idealistic choices to
others, perhaps focusing on ideal-
istic characteristics of jobs like an
employer’s branding or symbolic
status of particular jobs.

But the people making the deci-
sion who have to experience and
execute their own choices may
need to take a more pragmatic
approach and look at practical
considerations such as job secu-
rity, the actual job tasks and
potential stressors.

PERSONALISED COACHING
STILLIN DEMAND

Besides consuming online content,
young people seem to be more ea-
ger for one-to-one career coaching
too, with a 40 per cent increase in
the number of job seekers aged 35
and below seeking help between
January and October, compared
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Commonissues young people seek help
forinclude clarity on careerdirection and
personal values aswell as job search
techniques, according to career coaches.

with the same period last year.

This is based on the number of
them who registered for employ-
ment assistance at Workforce
Singapore’s (WSG) Careers Con-
nect and the National Trades
Union Congress’ Employment and
Employability Institute (e2i) cen-
tres.

A WSG spokesman said the
increase is likely to be due to more
job seekers, including younger
ones, being affected by the coro-
navirus pandemic this year, as well
as greater effort by WSG and e2i to
engage with and help more job
seekers.

Common issues young people

seek help for include clarity on
career direction and personal
values as well as job search tech-
niques, according to career
coaches.

Chief executive of e2i, Mr Gilbert
Tan, said they also look for
opinions on whether or not they
should make a career switch when
dissatisfied with their current job,
or whether they should further
their education, for instance,
through a master’s degree, to im-
prove job prospects.

Some want help as they are hav-
ing trouble landing a job, which
could sometimes be due to mind-
set issues such as not being willing

to take on lower starting pay or
being fixated on having a job that
is directly relevant to their field of
studies, he said.

Despite the convenience of
accessing career advice online,
personalised coaching may still be
more effective for some people.

This was the experience of Mr
Farhan Juraimi, 29, who sought
career coaching at e2i in March af-
ter searching unsuccessfully for a
job in events, the field he had been
working in until his contract was
notrenewed.

His coach advised him to con-
tinue learning technical skills
during the circuit breaker and post
his certificates and achievements
on LinkedIn, so he took courses in
data science as he has a back-
ground in information technology.

This paved the way for him to
find his current job as a systems
engineer in a multinational com-
pany. A former polytechnic friend
he reconnected with on LinkedIn
saw his data science certificates
and recommended him for a job
opening.

Mr Farhan, who graduated from
university last year, said he used to
think career coaching was a waste
of time but has since changed his
mind.

“Some may think it’s for older
people, but sometimes, getting
personalised advice can be better
than something generic,” he said.
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