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Education Qualifications

2006

1999

1995

1990
1989

Doctor of Philosophy in Marketing, NUS Business School, National University of
Singapore

Master of Business Administration, NUS Business School, National University of
Singapore

Dip. in Business Administration, NUS Business School, National University of Singapore
Diploma in Education, National University of Singapore

Bachelor of Arts in English Language and Literature, National University of Singapore

Academic and Professional Experience

2016 - 2021
2015 - 2016
2014 - 2015
2013 - 2014
2010 - 2012
2006 - 2010
1994 - 1997
1990 - 1994

Deputy Director, Public Transport Council

Adjunct Senior Lecturer, NUS Business School

Senior Academic Advisor and Professor, Universitas Pelita Harapan (Medan)
Assistant Director, International Development Division, SIM Global Education
Senior Lecturer, Deputy Head of Programme (Business), SIM University
Lecturer, Head of Programme and Head of Area (Marketing), SIM University
Customer Service Manager, Forward Timber Pte. Ltd

Teacher, Bukit Batok Secondary School, Ministry of Education

Memberships and Professional Activities

2015 - 2016

Research Interests

International Advisory Board member, Universitas Pelita Harapan (Medan)

» Services marketing, consumer/citizen behaviour, leadership
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