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Kuo, T. Y., & Shao, Y. L. J. (2019, August). The Influence of Moral Identity and Charity Motives on
Consumers’ Response towards Cause-Related Sports Sponsorship. Paper presented at the 2019 Asian
Association for Sport Management (AASM) Conference, Tokyo, Japan.

Kuo, T. Y., & Shao, Y. L. J. (2019, May). The Influence of Sponsor Recognition on Brand Perception and
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American Society for Sport Management (NASSM) Conference, New Orleans, United States.
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Image Transfer Effectiveness. Paper presented at the 2018 Asian Association for Sport Management
(AASM) Conference, Manila, Philippines.

Updated on 1 February 2023

Page 2 of 2



